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FACULTY OF MEDIA AND COMMUNICATION
DIPLOMA IN FILM AND BROADCAST, Y1 S1
BM 121: INTRODUCTION TO ECONOMICS
COURSE OUTLINE

Instructor: Mr. George Owuor
Purpose of the course
The course is intended to equip students with knowledge, skills and attitude that will enable them to apply the fundamental principles of economics in decision making.
Contact Hours: 45 Hours

Course Description
Nature and scope of economics; basic economic concepts; choice, opportunity cost, scarcity, resources, Economic systems; socialism, capitalism, economism, planned, free market, mixed market, Demand, Supply and Equilibrium analysis. Elasticity: arc and point measurements, Consumer theory; Cardinalist and Ordinalist approaches. Theory of production, Market structures; perfect competition, monopoly, imperfect competition, monopolistic competition, oligopolistic competition

Timing of Topics
	Week 1 & 2                  
	NATURE AND SCOPE 

OF ECONOMIS
	· Definition of economics
· Micro and Macro economics

· Basic economic concepts

· Pros and cons of microeconomics

· Economic systems

	Week 3 & 4 
	DEMAND  
ANALYSIS
	· Definition and Law of demand

· Tools used to determine demand

· Non-price determinants of demand

· Movement and shift in demand curves

· Elasticity of demand

· Types of elasticity and Elasticity measurement

· Factors influencing elasticity of demand

	Week 5 
& 6
	SUPPLY 
ANALYSIS
	· Definition and law of supply
· Tools used to determine supply

· Non-price determinants of supply

· Movement along and shifts in supply curve

· Types of elasticity of supply

· Factors influencing elasticity of supply

· Role of government in the market

	Week 7
	EQUILIBRIUM 
ANALYSIS
	· Interaction of supply and demand, equilibrium price and quantity
· Mathematical approach to equilibrium analysis

· Effects of shifts in demand and supply on market equilibrium

· Stable vs. Unstable equilibrium
· Price controls; price floors and price ceilings

	Week 8
	CAT 1
	

	Week 9 & 10
	THE CONSUMER BEHAVIOR THEORY
	· Approaches to the theory of the consumer; cardinal and ordinal approach
· Utility analysis: total and marginal utility

· Limitations of cardinal approach

· Indifference curves analysis and properties

· Budget line

· Consumer equilibrium

· Substitution and Income effects

· Consumer surplus

	Week 11
	THEORY OF 
PRODUCTION
	· Factors of production; land, labor, capital and entrepreneurship

· Specialization


· Mobility of factors of production
· Production function analysis
· Total product, average and marginal products
· Stages in production and the law of diminishing returns
· Isoquant and isocost lines

	Week 12
	THEORY OF COSTS
	· Costs analysis- fixed, average, variable and marginal costs
· Optimal size of a firm

· Economies and Diseconomies of scale

	Week 13
	MARKET STRUCTURES
	· Definition of market and market structure
· Mathematical approach to profit maximization

· Perfect market competition

· Imperfect market competition

	Week 14
	CAT 2
	


Mode of delivery

The course will be taught through the use of lectures, individual exercises, class discussions and presentations.

Instruction Material and Equipment

White board and white board markers, LCD projectors, Laptop and detailed class notes
Course Assessment
Assignments                                   10%

Continuous Assessment Test 
   30%

Final Examination 
                60%

Course Textbooks

1) Mudida, R. (2003). Modern Economics. Focus.

2) Mansfield, E. (1994). Applied microeconomics. WW Norton & Company.

3) Samuelson, P. A., & Nordhaus, W. D. (1989). Economics (19th).

Consultation Hours

Please make an appointment through email or in person during class.

Instructor’s Information:

Email: owuorgeorge11@gmail.com

Telephone: 0701768920 Alt. 0753532538
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