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MULTIMEDIA UNIVERSITY OF KENYA

FACULTY OF MEDIA AND COMMUNICATION

DIPLOMA IN JOURNALISM AND STRATEGIC PUBLIC RELATIONS
Course Title:  DCC 152 Entrepreneurship
Course Instructor: Elistone Ojiambo

	Purpose of the course.

The purpose of this course is to equip learners with knowledge and skills in entrepreneurship and self-employment.

	Expected Learning Outcomes 

By the end of this course, the students should be able to:

· Acquire skills and knowledge necessary for starting enterprises

· Develop a business plan

· Cultivate positive attitude towards self-employment.

	Contact Hours: 45 Hours


	Topic
	Approximate Start Dates

	Introduction 
· What is entrepreneurship?

· Entrepreneurship and self- employment
· Requirement for entry into self-employment
· The characteristics/qualities/trait of an entrepreneur
· Entrepreneurship contribution to national development
	Week 1

	Entrepreneurial Opportunities 
· Business opportunities
· Assessing product demand
· Matching of skills and resources to changing technology
· Evaluating the business environment
	Week 2 and 3

	Entrepreneurial awareness
· Business plan

· Importance of a business plan

· Why some business plans fail

· Types of business finance
· Problems of starting an operating a small business

· Tendering procedures
· Contractual agreement
	Week 4 and 5

	CAT 1
	Week 6

	Entrepreneurial motivation 
· Internal motivation factors
· Eternal motivation factors

· Techniques of self-assessment
	Week 7 and 8

	CAT 2
	Week 9

	Entrepreneurial competence
· Decision making in business
· Instituting change

· Coping with competition

· Risk taking

· Techniques of time management

· Leadership 


	Week 10

	Enterprise management
· Evaluating business goals

· Efficiency of resource utilization

· Finance planning

· Production management

· Management of human resource
· Work study

· Marketing and public relations

· Information management

· Project planning


	Week 11 


Mode of delivery
Lectures, Class discussions, Group activities, Case studies, and Demonstrations and illustrations
Instruction Materials and Equipment

LCD Projector, overhead projector chalk/Whiteboard markers
Course Evaluation
Continuous Assessment Tests (CATS)                                          40%

Project                                                                                             60%
Total                                                                                               100%
Course Textbooks 
1. Khanka S.S (2004). Entrepreneurship Development. Publisher: New Delhi: S. Chand & Co.

2. Bwisa, H. (1998). How to find and evaluate a business opportunity: Starting Your Business. ISBN 9966-9982-0-9
3. Timmons, J., Zacharakis, A., & Spinelli, S. (2011). Business plans that work: A guide for small business. New Jersey: Mc Graw Hill.
Course Reference Textbooks
4. Bridge, S., O’Neil, K. & Cromie, S. (2003). Understanding Enterprise: Entrepreneurship and Small Business. New York: Palgrave Macmillan.

5. Kao, J (1989). Entrepreneurship Creativity and Organization. Prentice Hall, Inc.
6. Kaplan, W.A. (2009). Patterns of entrepreneurship. London: Wiley John and Sons London.
Academic Integrity and Other Management Issues
You are governed by the University code of academic integrity. Class attendance and participation is mandatory. You are responsible for staying in touch with daily course progress and for securing course materials that are handed out in class work on course projects/ assignments coursework so that deadlines are met. Please also note that you must attend not less than two-thirds of all sessions to be considered as having met the course requirements.

Late submission of assignments will not be accepted.

Instructor’s information

Email: oelistone@gmail.com
Mobile: 0725200366
Approved by Chairperson Marketing and Management Sign……...……………..………………………………

Date………………………………………………………….Stamp…………………………………………………
