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FACULTY OF MEDIA AND COMMUNICATION

SEMESTER:

SEPTEMBER - DECEMBER 2019
COURSE CODE:
BM 111
COURSE TITLE:
COMMUNICATION RESEARCH METHODOLOGY
LECTURER :
ALI HASSAN IDOW
TIME/DAYS:  
TUESDAYS 0800HRS – 1000HRS
VENUE: 

R - 11
CREDIT:

3

OFFICE HOURS: 
MONDAY 0800hrs – 1600hrs
CONTACT: 

ali.hassan358@gmail.com +254 726 096 058
Course Purpose
The purpose of this course is to equip the student with knowledge and skills on research strategies and techniques that are utilized in communication research.
Learning Outcomes

By the end of the course, the student should be able to:- 

1. Demonstrate their understanding of communication research methodology.

2. Explain how to carry research in communication using appropriate methods.
3. Describe how to generate data using different research tools 

4. Explain variables, sampling techniques applied in communication research.  

5. Apply the acquired knowledge in writing a research proposal and report.
Requirements
1. Assignments: All submitted work should be – Typed, Times New Roman Font type, Font size 12, Spacing 1.5, Alignment - Justified and Free of Mechanical Errors (spelling, grammar, and punctuation) and Written Utilizing APA Format. 

2. Assignments that are submitted late, without prior approved extension, will be deducted 20% per day late, including weekends, and will receive a mark of zero after 5 days. 

3. Cell phones during class lectures must be switched off and kept away as this is a distractor to active listening and participation in class.

4. All students are expected to be in class before the lectures commence. This means punctuality is very important.

5. The final exam will be based on all material covered in the course including class lectures and discussions, assignments, quizzes, presentations and assigned readings.

NB: Students should avoid CUT and PASTE in their assignments as this amounts to academic fraud.
Teaching Approaches

Lectures, Student presentations, case studies and group discussions
Grading

The grade distribution of the 100 marks consists of:

Course Work 
40%


Final Exam 
60%
Course content and class schedule  

	Timeline
	Subject Area
	Discussion Topics

	WEEK 1, 2 & 3
	 Introduction and overview of the course
	Overview of the course outline
Defining key concepts: Communication, Research and Methodology, what is communication research?, areas of research in communication (film), purpose of research, objectives of research, methods of knowing, characteristics of research as a scientific method, misconceptions of research.

	WEEK 4
	Approaches to Research
	Defining Approach, types of approaches to research.

	WEEK 5
	Research Process
	Understanding steps involved in research process; introducing research proposal writings.

	WEEK 6
	Variables in Research
	Defining variables; types of variables

	WEEK 7
	CAT
	

	WEEK 8 & 9
	Research Methods 
	Defining the concept “method”, research methods in quantitative research approach, qualitative research and mixed methods.

	WEEK 10
	Data generation Tools
	What is data?, Categories of data, Defining “data generation tools”, data generation in quantitative, qualitative and mixed methods research approaches.

	WEEK 11
	Sampling and Sampling techniques
	Defining concepts; types of sampling techniques: Probability and Non – probability-sampling techniques.

	WEEK 12
	Data analysis and interpretation
	Defining concepts; data analysis and interpretation in quantitative and qualitative research approaches

	WEEK 13 
	Ethics in research

& research report
	Ethics issues in research; writing a research report.

	WEEK 14
	REVISION & EXAMINATION


 Recommended Texts

Jwan, J. O., & Ong’ondo, C. O. (2011). QUALITATIVE RESEARCH: An Introduction to Principles and Techniques. ELDORET, KENYA: MOI UNIVERSITY PRESS.
Creswell, J. W. (2014). Research design: qualitative, quantitative, and mixed methods approaches (4th ed). Thousand Oaks: SAGE Publications.

Creswell, J. W. (2003). Research design: qualitative, quantitative, and mixed method approaches (2nd ed). Thousand Oaks, Calif: Sage Publications.

Creswell, J. W. (2009). Research design: qualitative, quantitative, and mixed methods approaches (3rd ed). Thousand Oaks, Calif: Sage Publications.

Kothari, C. R. (2004). Research methodology methods & techniques. New Delhi: New Age International (P) Ltd. Retrieved from http://public.eblib.com/choice/publicfullrecord.aspx?p=431524


Sparks G. 2010. Media Effects Research: A Basic Overview. 3rd ed. Boston: Wadsworth. 
Salkind N. J. 2004. Statistics for People Who Hate Statistics. 2nd ed. London: Sage. 
Jensen, K. 2002. A Handbook of Media and Communication Research: Qualitative and Quantitative Methodologies. Oxford: Taylor and Francis. 

Hansen, A. 2006. Mass Media Research: An Introduction. Connecticut: Cengage Learning
Course Journals

Journal of Communications Research.
Journal of Applied Communication Research
Journal of Media and Communication Research 

Additional Reading 

Schacht, P. S. & Steward, B. 1995. Statistics; A user friendly approach. Boston: Allyn & Bacon.  

Rees D. 1995. Essential Statistics. 3rd ed. London: Chapman & Hall.
Berger, A. 2011. Media and Communication Research Methods; An introduction to Quantitative and Qualitative approaches. 2nd ed. Thousand Oaks CA: Sage.
Schlesinger, P., McQuail, D., Downing, J.D.H., Wartella, E. 2004. The Sage Handbook of Media Studies. CA: Sage.
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